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Executive Summary

Execut ive Sum m ar y 

This Creative Climate Change report presents key insights and learnings from  University 

College Cork's engagement with six Creative Ireland-funded Creative Climate Action projects. 

The six projects are funded as part of the Creative Climate Action Fund II: Agents of Change 

initiative, which supports creative, cultural and artistic projects that build awareness around 

climate change and empowers citizens to foster meaningful behavioural changes. The 

projects assessed are Creative Boardroom: Collaborate4Climate; Creating a Climate for 

Change in Limerick ? Dance Limerick; Dublin City Sustainable Energy Communities ? From 

Plan to Do; Field Exchange; The Air We Share; and The Eco-Makers Workshop. 

The analysis of these six projects found that arts, culture and creativity can be powerful 

catalysts of climate action. The creative nature of the projects was fundamental in bringing 

multiple stakeholders and actors across all levels of society together in active and 

collaborative sustainability dialogue and engagement. By connecting with participants on a 

deep emotional level, the creative elements of the projects were found to provide a unique 

inspirational frame that motivated people to adopt and pursue further sustainable actions. 

Project activities were found to inspire and motivate participants through a sense of fun, 

awe and enjoyment. Participants felt more confident and empowered to take climate 

action, as well as a greater sense of collective efficacy through partaking in group activities 

such as practical workshops, co-creation of artworks and co-design events. Creative Climate 

Action participants were also found to gain new perspectives, knowledge and skills from the 

artists and creative facilitators, thereby enhancing their understanding of the issues and 

increasing their capacity to take meaningful actions. Participant engagement in the Creative 

Climate Action programme was achieved by engaging people on cognitive, emotional and 

practical levels.  

The projects assessed were found to deliver interventions which progress Ireland?s Climate 

Action Plan. We found that the projects fostered social dialogue that empowered citizens, 

communities, businesses and organisations to pursue effective climate action. Through 

artistic and creative initiatives, the projects also equipped people with the skills, knowledge 

and affirmative mindset required to participate in and benefit from Ireland?s future net-zero 

economy. 

A key principle of the Climate Action Plan?s just transition framework is to ensure that social 

dialogue on climate action is representative across all Irish society. The National Dialogue on 

Climate Action (NDCA) is a key mechanism for facilitating this process at local and national 

levels. Our analysis of the Creative Climate Action projects found them to be highly successful 

interventions that supported equity, social inclusion, and a just transition. The projects 

recognised that everyone is not the same and provided provided resources to communicate 

and engage participants in climate action in a nuanced and inclusive manner.  

Creative Climate Change II: Report Year One

                                                                                                                 Puffin Rock Habitats. Image by Cartoon Saloon
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Executive Summary

In our thematic analysis of participant interviews and researcher observations, we found 

that the formation of novel spaces was a significant factor in the effectiveness of the 

projects? interventions. This refers to the unique creative and social spaces provided by the 

projects that helped to foster greater social investment in climate action. The novel spaces 

enhanced social connection, dialogue, co-generation of solutions and knowledge sharing 

through creative activities, thereby demonstrating the power of collaboration to 

participants and increasing their collective ability to pursue climate action. The 

effectiveness of   these spaces assured a sustained degree of local and community 

engagement, with participants noting a sense of pride and ownership that helped to boost 

meaningful engagement with their local Creative Climate Action initiative. We also found that 

these initiatives helped to build capacity and know-how which are essential for developing 

low carbon communities.

The importance of effective and trusted communicators for engaging participants in 

Creative Climate Action projects was a major theme in our analysis. 'Creatives as mediators' 

refers to the creative personnel, project team members, and facilitators who made 

information about climate change and sustainability topics clear, relatable and accessible 

for their cohorts. By successfully connecting to the cohorts? local identities, place, values, 

levels of awareness and understanding, they ensured a greater level of engagement. The 

projects also effectively coupled creative initiatives with insights from trusted messengers 

such as expert speakers and community figures, assuring greater trust in the climate change 

and sustainability communications.  

Importantly, we also found that the projects cultivated a sense of connection to nature and 

the environment, thereby motivating participants to apply ecologically sound practices 

which can help to protect biodiversity and the environment.

This report is also based upon preliminary insights from a Creative Climate Action post- 

experience survey which was designed to provide insight into respondents? underlying 

perceptions and behaviours in relation to climate change. We found that participants 

overwhelmingly asserted increased motivation and capacity to take climate action and make 

changes to their behaviour or lifestyle after attending an event or participating in a project. 

Over three-quarters of participants felt empowered and supported to take practical actions 

on environmental, climate change and/or sustainability issues. Two-thirds of people who 

attended the projects in a work capacity acknowledged that the experience gave them 

additional skills and knowledge to enable them to make practical environmentally 

sustainable changes in their own work, business or organisation. This shows the importance 

of Creative Climate Action initiatives in not only increasing motivation and building capacity 

for enabling lower-carbon communities, but also in supporting businesses and 

organisations in their respective transitions to more sustainable models.

In our assessment of the first Creative Climate Action Fund, we noted that ?it is essential to 

recognise the significant potential of the arts and cultural sector in fostering new and 

alternative responses to climate change action?. This report reinforces this conclusion 

further, with our findings demonstrating that arts and creativity can be significant catalysts 

of climate action and an essential means by which the Government can deliver on key 

aspects of the Climate Action Plan. It is evident from our current evaluation that the arts and 

creative sectors have significant power as transformative agents of change to help foster 

innovative and locally relevant responses to climate change action. 

Creative Climate Change II: Report Year One

                                                                                                The Eco-Makers Workshop. Image by AK Inspired Ability
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Key FindingsCreative Climate Change II: Report Year One

This section includes key findings from our evaluation of Creative Climate Action Fund 
II: Agents of Change. The research aimed to understand the role of the arts, cultural 

and creative sectors in supporting climate action and the just transition towards a 

sustainable and net-zero future in Ireland. In 2024, five of our researchers attended 

25 Creative Climate Action events hosted by the six selected ?deep dive? projects. Data 

was collected through 90 Creative Climate Action experience surveys, 42 interviews and 

25 participant observations. The following summarises the key findings from the data 

analyses.

   Key Findings:

Arts and creativity provided a unique inspirational frame to take climate 

action by connecting with participants on a deep personal and emotional 

level. 

The artistic and creative aspects of the projects proved vital in uniting 

stakeholders across society in impactful climate and sustainability efforts.

The initiative delivered on key aspects of the Government 's Climate Action 
Plan through inclusive engagement of participants in climate action at 

national, regional and community levels. 

The projects engaged diverse audiences through thoughtful, original and 

creative communications. They showcased exemplars and built capacity 

for community-led climate action.  

1. Key Find ings

Climate Act ion Plan

   Arts and Creat ivity -

  Catalysts of Cl imate

                 Act ion 

   Key Findings:

The projects supported equity, social inclusion, and the just transition by 

tailoring their approach to participants' capacity, needs, abilit ies, and 

climate awareness.

Targeted socially inclusive approaches achieved high levels of engagement, 

increased understanding, and increased uptake and motivation to adopt 

climate compatible behaviours. 

The initiative generated unique creative and social spaces that fostered 

greater social investment in climate action.  

The novel spaces enabled enhanced dialogue, social connection, 

knowledge-sharing, learning, collaboration and positive feedback 

mechanisms. The sharing of successful climate action initiatives renewed 

participants? motivation to adopt climate compatible behaviour.  

Creative Climate Action initiatives fostered community pride and ownership, 

thereby increasing engagement and motivation for further climate action. 

The fund also built capacity and expertise for developing low-carbon 

communities. 

Creative Climate Action initiatives supported businesses and organisations 

in their respective transitions to more sustainable models. The artistic and 

creative nature of the projects enabled participants to develop the skills 

and knowledge necessary to participate in and benefit from the future 

net-zero economy.

   Just  Transit ion 

   Novel Spaces 

     Community

            and

 Organisat ional 

   Engagement

                                            Creating a Climate for Change in Limerick - Dance Limerick. Image by Dance Limerick
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   Key Findings:

Key FindingsCreative Climate Change II: Report Year One

Creative Climate Action experiences cultivated and enhanced a sense of 

connection to nature, thereby motivating participants to apply ecologically 

sound practices that help protect biodiversity and the environment.  

Nature-related activities were important for engaging wider audiences.   

Participants reported a sense of improved wellbeing. This was particularly 

effective in addressing the needs of marginalised and underrepresented 

groups, where ensuring their sense of wellbeing was critical for 

engagement while also helping to build their resilience. Co-benefits 

generated by  the activities, such as enhanced wellbeing, are important for 

engaging people in climate action. 

Participants overwhelmingly asserted intentions to take climate action or 

make changes to their behaviour or lifestyle after attending an event or 

participating in a project.

A wide range of participants, including business owners, people from 

marginalised groups and local communities felt empowered and 

supported to take practical actions on environmental, climate and/or 

sustainability issues.   

Our assessment found that the short-term nature of the current Creative 

Climate Action funding model (1-2 years) was an obstacle to long-term 

impact.  

   

Short-term contracts hindered projects? ability to attract talented 

individuals to key roles. The momentum built by the initiatives waned due 

to the project funding ending.    

      Mot ivat ion

             and

 Capacity to Act  

   

        Funding 

   

   Creat ives as Mediators

                      and

                  Trusted 

              Messengers

     Nature and 

the Environment 

Creatives and project team members proved to be highly effective 

mediators who delivered information about climate change and 

sustainability in a clear, relatable and accessible manner. 

To engage stakeholders effectively, projects relied on trusted figures 

including expert speakers and community leaders in climate action 

discussions.  

Table 1: Key findings from evaluation of Creative Climate Action Fund II: Agents of Change 
                                                                                                      The Air We Share. Image by Ciarán MacChoncarraige
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This section includes key recommendations from our evaluation of Creative Climate 

Action Fund II: Agents of Change.  

Recommendations

2. Recom m endat ions

Creative Climate Action delivers key aspects of the Climate Action Plan  

- We recommend that the Government continue to fund Creative Ireland?s Creative 
Climate Action Fund initiative. This will enable Creative Ireland to build on its success 

of effectively supporting Ireland's Climate Action Plan, particularly in terms of its 

Citizen Engagement and Just Transition goals.  

- All future projects funded as part of a Creative Climate Action Fund initiative should 

integrate a Citizen Engagement Plan into their objectives. Creative Ireland should 

provide clear guidance on its implementation. 

Creative Climate Change II: Report Year One

Leverage the power of arts and creativity  

- We recommend that participatory arts, creative and cultural interventions should be 

encouraged to engage citizens in climate action, as they connect with people on deep 

personal and practical levels. 

 

- The implementation of bespoke, creative and participatory arts-based interventions 

that connect with marginalised and underserved groups should be recognised as an 

essential aid in the just transition.  

- Artists and creative practitioners should be actively supported to participate in future 

climate and sustainability interventions in order to facilitate communication and 

understanding of relevant issues.  

Longer term funding needed

- While the Creative Climate Action Fund II enables meaningful engagement, we 

recommend a revision of the current one- and two-year funding model. To enable 

long-term impact, funding bodies should move away from short-term investments 

that hinder project stability.  

 

- When implementing funding strategies, Government Departments and agencies 

should consider the ability of a project to attract skilled professionals when 

implementing funding strategies. A long-term funding model (3-5 years) would 

support commitment to project goals, while also strengthening teams and 

empowering participants. 

Leverage local authorities and collective action

- We recommend that all 31 local authorities implement participatory arts, creativity 

and cultural interventions on climate change in order to raise community 

engagement levels and inspire collective responses.

- We recommend the promotion of group activities that involve participatory arts, 

co-design and co-creation methods to help increase individuals? and communities? 

sense of efficacy, social investment and motivation to take climate and 

pro-environmental actions. 

- Businesses and organisations should be encouraged to consider the effectiveness 

of the Creative Climate Action Fund, which has demonstrated how arts, culture and 

creativity can be key drivers in building capacity to achieve a net-zero transition.   

                                      Dublin City Sustainable Energy Communities - From Plan to Do. Image by Context Studio
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3. I n troduct ion

Creative Climate Change II: Report Year One Introduction

Spark

Ignite 
Act II Waterford , Waterford

Bog Bothy, Westmeath/ Offaly/ Kildare/ Nationwide

Bril l iant  Bal lybunion, Kerry

Cascade, Mayo

Climate Design Lab, Kildare

Creat ive Coastal Resil ience, Kerry

Dinnseanchas: Envisioning the Uplands, Nationwide

House on the Beach, Dublin/ Antrim/ Wexford

Divergent ly Together, Laois/ Cavan/ Fermanagh/ Waterford/

Galway/ Dublin

Shift ing Tides and Sea Change, Louth/ Down

Biodiversity Art ist  in Residence, Dublin

Immersion: Experience Cl imate Act ion, Nationwide

WILDERLAND, Mayo

Field Exchange, Tipperary

Ballymun is Bril l iant , Dublin

The Air We Share, Galway

Síolta Glasa, Limerick

Good Life 2030 Ireland , Cork/ Galway/ Dublin

Creat ive Boardroom: Col laborate4Climate, Dublin/ Belfast

Reimagining Mount  Mel l ick's Christmas Tree, Laois

Youghal Pathways to Building Community Resil ience to Cl imate Change, Cork

Four Seasons in Cranmore Community Co-op Garden, Sligo

Turas - Journeys in Stewardship, Clare/ Galway

Creat ing a Cl imate for Change in Limerick - Dance Limerick, Limerick

The Greenhouse at  Theatre Royal , Waterford

Galway Bay is Cal l ing, Galway 

We Buil t  This City on Rock and Coal , Antrim/ Donegal/ Mayo/ Galway/

Kerry/ Cork

Design Declares Ireland , Nationwide

Renew Bunrat ty, Clare/ Limerick 

Gleann a' Phúca, Cork

BluePrint , Mayo/ Derry

Plan-it -Play, Wicklow

Room with a View , Clare

The Eco-Makers, Kerry

Kilcoole Creat ive Lit t le Tern Colony Project , Wicklow

Puff in Rock Habitat , Kilkenny/ Derry/ Dublin/ Nationwide

Til ' Now , Kilkenny

Restoring Cavan's Boglands, Cavan

Cycle to the Sea Wayfinding Sculptures, Cork

Louth Urban Food Sanctuary, Louth

Demolit ion: Who Knows, Who Cares?, Dublin

Dubl in City Sustainable Energy Communit ies - From Plan to Do, Dublin

Fig 1: Map showing the geographical distribution of the 42 Creative Climate Action projects across Ireland. The six 

deep-dive projects which the research team worked with are highlighted in gold. Spark projects are in purple and 

Ignite projects are in teal.

The Creative Ireland Programme, based in the Department of Tourism, Culture, Arts, 

Gaeltacht, Sports and Media, is an all-of-government initiative which places creativity at the 

centre of public policy. The core proposition is that participation in cultural and creative 

activity promotes individual, community and national wellbeing. In 2021, the Creative 

Climate Action Fund was launched by Creative Ireland through a collaboration with the 

Department of the Environment, Climate and Communications. This funded fifteen creative 

and cultural projects that aimed to meaningfully connect people with the profound changes 

that are happening because of climate change and transform that connection into climate 

action. In 2022, the Creative Climate Action Fund II: Agents of Change initiative was launched, 

funded by the Department of Tourism, Culture, Arts, Gaeltacht, Sport and Media in 

collaboration with the Department of the Environment, Climate and Communications and 

the Department of the Taoiseach. 

The Agents of Change initiative paired creative minds with experts in climate science, 

sustainability and biodiversity, and supported 42 projects under two strands: Strand 1, 

Ignite, and Strand 2, Spark. The Ignite strand supported 19 large-scale interdisciplinary 

projects with extensive public engagement on a national level, with some of these running 

into 2025. Three Ignite projects, funded under the Shared Island Initiative and the 

Department of the Taoiseach, brought people together to take actionable measures around 

common concerns that would benefit the whole island of Ireland. The Spark strand funded 

23 projects which lasted 12 months, to pilot new ideas for public engagement at a local, 

community, or community-of-practice scale. These were completed by the end of 2024. The 

projects assessed in this report include three Ignite projects, Creative Boardroom: 

Collaborate4Climate, Field Exchange and The Air We Share, and three Spark projects, 

namely Creating a Climate for Change in Limerick ? Dance Limerick, Dublin City Sustainable 

Energy Communities ? From Plan to Do and The Eco-Makers Workshop. 

Dubl in City Sustainable Energy 

Communit ies - From Plan to Do

Context Studio

Creat ing a Cl imate for 

Change in Limerick

Dance Limerick

The Air We Share

Galway City Council

The Eco-Makers Workshop

AK Inspired Ability

Field Exchange

Brookfield Farm

Creat ive Boardroom: 

Col laborate4Climate

Creative Futures Academy

Creat ive Boardroom: 

Col laborate4Climate

Creative Futures Academy
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Creative Climate Change II: Report Year One Introduction

The arts and creative communities play an extremely valuable role in enabling dialogue and 

engaging diverse audiences in new perspectives and action on climate change. Researchers 

highlight the effectiveness of participatory arts in engaging the public in climate-conscious 

behavior (Burke et al., 2018) and note the impact of place-based art in driving local climate 

action (Smith, McDonagh & Brookes, 2023). Artistic and creative practices act as a 

transformative mechanism for engaging people with climate change on a deep, emotional 

and personal level (Bentz, 2020). Individual engagement with climate change requires 

cognitive, emotional and practical engagement (Mac Mahon et al., 2025), with emotional 

engagement considered critical to climate action (Brosch and Steg, 2021).  

In the first phase of research by University College Cork on the Creative Climate Action Fund 

2021/2022 initiative, it was found that the events had a significant impact on audience 

members and participants in terms of increased awareness, positive engagement and 

motivation to act in relation to climate change. The experiences enabled participants to 

approach climate change in new and proactive ways facilitated by the unique knowledge, 

perspectives and creative practices of artists. Site-specific context enhanced a sense of 

place and engagement with issues of local relevance, as well as sustainability and climate 

action solutions and community connectedness. Experiences also enhanced bottom-up 

activism and empowerment in relation to climate action.

As with the Creative Climate Action Fund 2021/2022, our second phase of research is 

identifying ways in which the experiences enable potential behavioural change in 

participants at individual and collective levels. With the pressing urgency of climate change 

and the risk of failing to meet our national carbon emissions reduction targets, it is 

essential now to look beyond the individual or group, integrate a systems-thinking 

approach and begin to identify where Creative Climate Action interventions might enable 

transformative change at a systems and societal level. The overarching aim of this research 

is to capture the impact of the arts, culture and creativity on climate change engagement, 

action and behaviour change in Ireland which can inform systems-level change.

Another major challenge that Ireland faces on the path to climate neutrality is ensuring an 

equitable and just transition to a sustainable future, taking all citizens into account, 

including those from marginalised or disadvantaged communities and people with 

intellectual disabilit ies. The Government of Ireland's Climate Action Plan highlights the need 

for a just transition which engages all citizens in Ireland. The Plan highlights the need for an 

integrated, structured and evidence-based approach which identifies and responds to just 

transition needs as they emerge. 

In this second phase of research, we sought to understand the broader impact of the 

Creative Climate Action Fund II: Agents of Change initiative and how it can contribute toward 

wider societal transformation, with interventions that connect people, problems and 

solutions in an inclusive manner. In response to the Citizen?s Assembly on Climate Change, 

Climate Change in the Irish Mind and the ongoing National Dialogue on Climate Action, this 

work also points to the necessity of ensuring that all citizens? needs and voices are reflected 

and provide a guiding underpinning for future Creative Climate Action initiatives. By tracing 

wider interactions between the arts in climate action in the long-term, this enables a more 

inclusive integration of this sector into climate change research, including the wider Climate 

Action Fund programme and other larger initiatives and partnerships across Europe, such 

as Julie's Bicycle, Creative Carbon Scotland and ACT - Art, Climate, Transition. The findings 

from this second phase are presented in this report.  

                                                                                         Dinnseanchas: Envisioning the Uplands. Image by Hometree
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4. T he D eep D ive Projects

The Deep Dive Projects

Lead organisat ion: Creat ive Futures Academy 

Creat ive Boardroom: Col laborate4Climate

A "deep dive" review of six of the 42 Creative Climate Action Fund II: Agents of Change 

projects was conducted. This review included an assessment of three Ignite and three 

Spark projects. An overview of each of the six projects is included below with further 

information available on their respective websites.

Lead organisat ion: Brookfield Farm  

Building on its first iteration in 2022, Field Exchange 2024-2025 is an Ignite project that 

connects farmers, artists, agri-technical experts and the public. Led by farmer and 

agricultural scholar Ailbhe Gerrard, their mission is to help agricultural and rural 

communities become more resilient to the impacts of climate change and use creativity to 

support their transition to sustainable practices. The project brings together 10 farmers in a 

community of practice across several ?Exchange Days? to address the biodiversity crisis. 

Field Exchange partnered with the Irish Agroforestry Ireland Forum (IAF), the Dry-Stone Wall 

Association of Ireland (DSWAI), internationally renowned artists Ackroyd & Harvey along with 

designers Elements of Action. In late August, early September 2024, they held a festival on 

the grounds of Brookfield Farm with agroforestry demonstrations, craft workshops, panel 

discussions, farm walks, guest speakers, visual arts, music performances, crafts, local food, 

and site- specific art works. The project will also feature a second Field Exchange Festival.

ht tps:/ / www.brookfield.farm/ f ield-exchange/         

Field Exchange

Creative Climate Change II: Report Year One

Lead organisat ion: Galway City Council  

The Air We Share is a two year Ignite project that engages with the increasingly important 

issue of air quality and pollution through artistic interventions, citizen science and 

community action, brought together by an interdisciplinary consortium of local partners.  

The project is led by Galway City Council along with the Galway Arts Centre, the University 

of Galway?s Centre for Climate and Air Pollution Studies and Physics, the Centre for Creative 

Technology, the Insight SFI Research Centre for Data Analytics, the Galway Culture 

Company and Westside Resource Centre, The Air We Share seeks to develop creative and 

innovative responses to climate and environmental issues spanning culture, technology and 

citizen science in collaboration with the communities of Westside, Galway City. The 

programme supports three artist residencies. They will engage with the communities of 

Westside and creatively respond to scientific research on air quality and climate conducted 

by local citizens and climate scientists from the University of Galway.   

ht tps:/ / www.theairweshare.ie/         

The Air We Share 

Creative Boardroom: Collaborate4Climate was a pioneering Ignite partnership project 

between The Institute of Directors Ireland, The Institute of Directors Northern Ireland and 

Creative Futures Academy, also funded under the Shared-Island Initiative of the Department 

of the Taoiseach. The programme brought together 24 chartered directors with students, 

artists, designers, entrepreneurs and innovators with the shared ambition of creating 

actionable solutions for our planet. A key objective was to reshape behaviours and attitudes 

so that participants felt empowered to promote change within their direct spheres of 

influence, and beyond their immediate authority, both as leaders and community 

collaborators. The project culminated in a public exhibition at the NCAD Gallery, and 

highlighted that the climate crisis is not only a challenge; it is an opportunity for 

transformative change.

ht tps:/ / creat ivefuturesacademy.ie/ partnerproject / creat ive-boardroom-col laborate4cl imate/   

I gn i te p r ojects

https://www.brookfield.farm/field-exchange/
https://www.theairweshare.ie/
https://creativefuturesacademy.ie/partnerproject/creative-boardroom-collaborate4climate/
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Lead organisat ion: AK Inspired Abil ity, Tralee 

The Eco-Makers Workshop was a Spark project that formed part of Inspired?s eco-visual arts 

programme. Through innovative and creative workshops, people with intellectual disabilities 

were empowered to combine recycled-art with sustainability principles in order to make 

alternative products which reduce energy use and demand on finite resources. AK Inspired 

Ability worked with artists and woodworkers in activities that focused on promoting 

upcycling, zero waste and making sustainable alternatives to everyday items, such as 

beeswax candle-making, forestry art, and innovative creations using recycled plastics. A 

series of horticulture and harvesting workshops onsite at Inspired's Biodiversity Learning 

Hub, enabled participants to understand the interconnection between biodiversity and the 

sustainable and nutritional value of locally produced organic food. These workshops also 

enhanced their transferable work skills for future employment opportunities. Participants 

curated and presented the successful ?A Voice in Climate Change? art exhibition at Siamsa 

Tíre, Tralee in Spring 2024, which showcased their diverse array of artwork, eco-craft and 

photography. 

ht tps:/ / www.f l ipsnack.com/ ECA5DA5569B/ inspireds-biodiversity-learning-hub/ ful l-view.html         

The Eco-Makers Workshop

Lead organisat ion: Context  Studio 

Launched in Autumn 2023, this Spark project partnered Context Studio with the Cabra 

Sustainable Energy Community (SEC) in Dublin, Zero Carbon, Dublin City Council, and 

Codema, to prototype scalable mechanisms that move from intent to action on climate 

change. Using service design principles as the creative medium, From Plan to Do adopted a 

research, co-design and prototyping approach, thereby directly engaging sustainable energy 

community members to engage their communities and generate solutions for achieving 

decarbonisation goals. Their research engaged 27 SEC?s nationwide and uncovered valuable 

insight as to what helps communities achieve meaningful engagement and action. This was 

followed by a co-design workshop with a cohort of renters in Dublin 7 which resulted in the 

co-creation of a renters? booklet, with helpful tips and tricks for renters to conserve energy 

within their homes. From Plan to Do produced a website that provides accessible information 

and helpful advice for budding Sustainable Energy Communities across Ireland to help them 

take meaningful action and foster changes in the transition to Net Zero. 

ht tps:/ / www.fromplantodo.ie/    

Dubl in City Sustainable Energy Communit ies - From Plan to Do

Lead organisat ion: Dance Limerick 

Throughout 2024 Dance Limerick's Spark project, Creating a Climate for Change in Limerick, 

aimed to promote just sustainability transitions and behavioural change by enhancing 

climate literacy and supporting climate awareness and understanding within community 

development. Led by Dance Limerick's Bridge Artist Katy Hewison - a team of researchers, 

dancers and visual artists engaged local groups and communities in Limerick city and 

county through a series of easy-access dance, audio and visual storytelling workshops. 

Through these creative mediums, human beings? inherent and deep interconnection with 

nature, as well as the biodiverse systems that we depend on, were contextualised and 

amplified through engaging and joyful formats. Dance Limerick worked in partnership with 

Limerick Sports Partnership, Moyross Community Hub, Watch House Cross Library, Limerick 

City Library, Croom Family Resource Centre, and Limerick Youth Theatre. The project 

culminated in sharing events at Dance Limerick and Limerick City Gallery of Art, and a 

booklet is being produced in early 2025 summarising the project's activities, visual artwork 

and research findings. 

ht tps:/ / dancel imerick.ie/ dl-bridge/ creat ing-a-cl imate-for-change-in-l imerick/   

Creat ing a Cl imate for Change in Limerick - Dance Limerick 

The Deep Dive ProjectsCreative Climate Change II: Report Year One

                             Creative Boardroom: Collaborate4Climate Exhibition. Image by Leon Farrell/Photocall Ireland

Sp ar k  p r ojects

https://www.flipsnack.com/ECA5DA5569B/inspireds-biodiversity-learning-hub/full-view.html
https://www.fromplantodo.ie/
https://dancelimerick.ie/dl-bridge/creating-a-climate-for-change-in-limerick/
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In order to discover key insights from the Creative Climate Action Fund II: Agents of Change 

initiative, several sources and data collection methods were employed. A mixed methods 

approach drawing from qualitative and quantitative data was used. Data requirements 

included participant observations; structured and semi-structured interviews; surveys and 

questionnaires. Triangulation of different methods was applied to two (or more) methods 

to compare and check the results. Data was collected by engaging with project teams, 

participants in project events, as well as general audiences at events.

The survey developed for this research was a post-experience survey including questions 

designed to provide insight into respondents' perceptions and behaviours in relation to 

climate change. Some questions were adapted from the EPA's Climate Change in the Irish 

Mind survey and recent Eurobarometer surveys (Leiserowitz et al., 2021; European 

Commission, 2019). In addition, questions were adapted from the Creative Carbon 

Scotland Beacons Project and relevant projects in the literature (Burke et al., 2018; Curtis, 

2006; Sommer et al., 2019, 2021).  

Su r veys, I n ter v i ew s an d  O bser vat i on s

 

5. Research  M ethods

Research MethodsCreative Climate Change II: Report Year One 

                                                               Four Seasons in Cranmore Community Co-Op Garden. Image by Kids Own
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For data collection, it is important to emphasise that a bespoke approach was required to 

meet the needs of cohorts who were unable to complete surveys independently. This 

included people with intellectual disabilit ies and those from more marginalised groups in 

society. Recognising this, the research team collected interviews from people who were 

closely associated with participants, such as parents and support workers, as well as 

conducting participant observations at the associated Creative Climate Action events 

attended. 

It is also crucial to highlight the level of trust-building in communities that takes places 

between project teams and participants, where continuous engagement and time is 

poured into ensuring that people feel safe and supported during their participation. To 

complement our research, the UCC Creative Climate Change team members were greatly 

assisted by project teams with their own provision of valuable data and evidence gathered 

as trusted figures from participants during projects.  

Some non-public facing Creative Climate Action events, workshops and experiences were 

tailored to smaller groups. Although the evaluation of these was time-consuming,  it was 

however extremely important to capture the tremendous value and impact that these 

interventions had on individuals (see Figure 4).

Five of our researchers collected data from 25 different Creative Climate Action Events 

including participatory workshops, live demonstrations, community gatherings, festivals, 

live performances, and presentations. Ethical approval for the research was granted by 

University College Cork's Social Research Ethics Committee. The methodology visualisation 

(see Figure 2) illustrates the volume of data we collected, including surveys, participant 

observations and interviews, as well as the various stages of our research methodology. 

This consisted of the initial Study Design stage involving elements such as a literature 

review and data collection methodology formulation, through to the Data Analysis stage of 

examining, interpreting, and evaluating the data, and finally the generation of key 

recommendations after synthesising all research findings. 

Besp oke A p p r oach  -  Foster i n g I n clu si v i ty  

 

Research MethodsCreative Climate Change II: Report Year One 

                                            UCC research team members at the Field Exchange Festival. Image by Michelle Burke





























































https://www.epa.ie/who-we-are/corporate-information/equality-diversity--inclusion/
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